
TO: MR. F. FRY, DIRECTOR OF THE AAIIPFPSO 

MEMO: CALIFORNIA – THE GOLDEN MARKET FOR POTATOES 

Why Market to California: 
Clark Randall moved to California 2 years ago, after living in Washington state for 21 years. He 
said, “potatoes, particularly French fries, should be the state food for California. I don’t know 
what it is, but ever since I moved to California, French fries have made their way into my life on 
a daily basis,” and Clark isn’t alone in this belief. According to Nuvi.com, a real-time tracking, 
analytics, and data visualization tool for social media, California is the number one location for 
social media posts involving the word “potatoes” over the last year (Nuvi, 2017). California 
residents have a particular fondness for French fries and potato wedges, with 30% of social 
media mentions of “potatoes” from California being about either French fries or potato wedges 
(Nuvi, 2017).  
 

 

 

 

 

 

 

 

 

 

As evident in figure 1, the overall sentiment regarding potatoes on social media has been 
primarily positive from the residents of California, with less than 10 percent being negative 
(Nuvi, 2017). For this reason, marketing potatoes to California would be a beneficial action for 
the Associated Amalgam of Idaho Independent Potato Farmers, Producers and Scientists 
Organization (AAIIPFPSO).  
  
However, there are some liabilities involved with marketing potatoes to California. According to 
a report released in June 2016 by the University of California, in collaboration with the CDFA 
and the FREP, California potato yields, like those of the other Western states, are generally 
higher than the US average. Only Washington and Oregon attain higher yields (Lazicki, 2016).  
In 2014 California was the 9th largest potato-producing state. Because of the diversity of 
California’s climate, it is the only state which produces spring, summer, fall and winter-marketed 
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potatoes. (Lazicki, 2016). Figure 2 demonstrates the growth in production of California potatoes 
since 1867 vs. the United States production.  
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

This data suggests that marketing potatoes to business in California could be a challenge, due to 
the high production of potatoes currently there. However, the AAIIPFPSO does not currently 
market its potatoes to California and is missing out on many opportunities for business and 
growth by avoiding this challenge.  
 

The Audience: 
 
Clearly, marketing to California could benefit the AAIIPFPSO, though the current relationship 
that California has with potato production will make it a challenge. Because of this, it is 
important to have a strong audience in mind who will be able to promote, enjoy, and benefit 
from Idaho potatoes.  

 
In-N-Out Burger is an American regional chain of fast food restaurants with locations primarily 
in the American Southwest and Pacific coast. It was founded in Baldwin Park, California in 1948 
by Harry Snyder and his wife Esther Snyder (In-N-Out Burger, 2017). In-N-Out Burger has an 
annual sales revenue of $635,000,000, with 55 of their 303 location being in Los Angeles County 
(Report For, 2017). Not only is In-N-Out Burger one of the most popular food chains in 
California, but it also uses fresh potatoes to make their fries in store, unlike many of its 
competitors (In-N-Out Burger, 2017).  By marketing our potatoes to In-N-Out burger, we will be 
able to reach a large, devoted audience.  
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According to the 2010 census, over 59 percent of the population of California is between the 
ages of 18 and 65 years old (Census, 2010). This means that a large number of California 
residents are teenagers and young adults.  

 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
According to an article published in Eating Disorders Review, about 1/3 of the meals that 
teenagers eat away from home are fast food (Fast Food, 2002). With all of this in mind, it makes 
complete sense to market our potatoes to a fast food restaurant who prides themselves on fresh 
ingredients.  
 

The Advertising: 
 
Advertising plays a large role in today’s culture. The effectiveness of an advertisement can make 
or break the way a company is seen by its audience. Prior research has confirmed that the amount 
of attention paid to an advertisement will influence its effectiveness when it comes to changing 
consumer attitudes (Alley, 2016). 

 
A recent study done at the Universtiy of Oregon tested this. Various participants were evaluated 
on their attitudes towards a consumer brand before and after viewing a video advertisement. 
While the advertisement did make participants more positive towards the product overall, this 
change in attitude was directly related to participants' ability to control attention and the degree 
to which the ad fostered the activation of autobiographical memories. These changes in attitude 
were unrelated to how well the ad was remembered. This suggests that individual differences in 
attentional control can influence how advertisements impact customer attitude and the 
acceptance of persuasive messaging (Alley, 2016).  

 
This means that an advertisement that draws attention, is more important than an advertisement 
that is easy to remember. From this idea, coupled with the knowledge that In-N-Out Burger takes 
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pride in offering fresh ingredients that were never frozen, I have created a sample advertisement 
as an example to what might catch the attention of the desired audience. Showing fresh 
ingredients coupled with the food being offered demonstrates the honesty and transparency of 
the company. This advertisement, which can be viewed at the end of this document, is an 
example of an advertisement that can be used to market Idaho potatoes to In-N-Out Burger as 
well as their audience of young adults and families.  
 

Conclusion: 
  
Potatoes are a diverse and inclusive food. People all over the world eat and enjoy potatoes every 
day. California is a place that understands the importance and benefits of the potatoe. Overall, it 
is important that the AAIIPFPSO branch out and market to California. California’s love of 
potatoes, coupled with In-N-Out Burger’s desire to provide and advertise its willingness to 
provide fresh food made in store, creates a situation which must be taken advantage of. 
California, though it is a large potato producer, offers benefits that Idaho and the surrounding 
states do not. The large market and age demographics of the residents ensure that, if 
accomplished, selling potatoes in California would result in an economic increase for the 
AAIIPFPSO. Marketing potatoes to California residents through In-N-Out Burger would allow 
the AAIIPFPSO room for growth, productivity, further research, and financial gain.   
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At In-N-Out, we pride ourselves on offering the 
freshest ingredients, delviered straight to our stores 
every day. Our fries are never frozen, and no burger 
hits the grill until you ask for it.  

We buy our potatoes fresh from Idaho, and cut them 
ourselves to create the most delicious fries on this side 
of the hemisphere. 
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